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13.D
APPLICATION

You are tasked with creating a single-page website for a fictional adventure travel company
called ""Adventure Trekking Co.". The company specializes in organizing trekking and hiking
expeditions to some of the most breathtaking destinations around the world. The webpage should
be designed using modern web development practices, including Flexbox, Grid layout,
responsive design principles, and CSS3 transitions. Participants must create a visually engaging,
user-friendly, and responsive website that highlights the company's dedication to outdoor
adventures and safe trekking experiences.

Requirements:
1. Website Structure:
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Header:

= The header must include the company’s logo (image name:
trekking-logo.png) on the left, with navigation links aligned to the
right. Flexbox should be used to ensure proper alignment.

= The navigation should consist of the following links:

= Home
» Destinations
= Guides

= Contact Us
= The header background color should be a deep forest green
(#2FAF4F) with white text. Navigation links should have hover effects,
changing the text color to a lighter shade.
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o Hero Section:
= The hero section should feature a split-screen layout with a
background image on the left (you provided image.png for this section,
which will be renamed to hero-trekking.png) and an introductory text
block on the right. The text should include:
= Title: "Explore the World on Foot"
= Subtext: "Join our expert-led treks to discover nature's
most stunning landscapes.”
= Use Flexbox to split the screen and ensure the text block is
centered vertically.
o Main Content Sections:
= Destinations Section:
= This section should use a grid layout to display four key
trekking destinations. Each destination should include:
= Animage (e.g., himalayas.jpg, andes.jpg,
rockies.jpg, alps.jpg).
= The destination name and a brief description. For
example:
= Himalayas: "Experience the majesty of the
world's highest peaks with our guided treks
through the Himalayas. Perfect for both novice
and experienced trekkers."
= Andes: "Journey through the ancient trails
of the Andes, where every step reveals
breathtaking vistas and a deep cultural history."
= Rockies: "Explore the rugged beauty of the
Rockies, with diverse trails that offer something
for every adventurer."”
= Alps: "Discover the stunning Alpine
landscapes, where pristine nature meets
challenging and rewarding trekking routes."
= Guides Section:
= This section should use a three-column layout, where each
guide's image is shown above the guide's name and description,
ensuring a clean and organized display. The text should
introduce the company’s expert guides, including:
= Title: "Our Guides"
= Text: "Our experienced guides are the heart of
Adventure Trekking Co. They bring a wealth of
knowledge, ensuring your trek is safe, enjoyable, and
unforgettable. With backgrounds in mountaineering,
wilderness survival, and first aid, our guides are
equipped to lead you through any terrain."”
= Each guide's image (e.g., guidel.jpg, guide2.jpg,
guide3.jpg) should be displayed with the guide's name
and a brief bio beneath the image.
= Contact Us Section:

@ 2025 Business Professionals of America BUSINESS
PROFESSIONALS
of AMERICA
Giving Purpose to Potential



FUNDAMENTALS OF WEB DESIGN
REGIONAL KEY 2025

Page 4 of 13
= This section should use a full-width layout with a map on
the left side (image: map.png) and a contact form on the right.
The form should include:
= Title: "Get in Touch”
= Text: "Ready to plan your next adventure? Reach
out to us for more information on our treks, guides, and
available dates."”
= A contact form with the following fields:
= Name: A required text input field.
= Email: A required email input field.
= Message: A required textarea for the user’s
message.
= A "Send Message" button, styled to stand
out against the background.
= Footer:
= The footer should include the following text content
structured for clarity:
= "Adventure Trekking Co. | 789 Mountain Path,
Explorer City, Earth | Phone: (123) 456-7890 | Email:
info@adventuretrekking.com"
= "Follow us on Facebook, Instagram, YouTube."
= "© 2024 Adventure Trekking Co. All rights
reserved."
2. Design and Interactivity:
o Use Flexbox for the header and hero section layouts.
o Use CSS Grid for the destinations section to create a responsive layout
that adjusts based on screen size.
o Implement CSS transitions for hover effects on navigation links, images,
and buttons, enhancing interactivity.
o Ensure the website is responsive, displaying correctly on various devices,
from mobile phones to desktop computers.
o Apply box-shadow and border-radius to images and text blocks to create
a modern, clean look.
3. Functionality:
o Ensure all images have appropriate alt text for accessibility.
o The contact form fields should be properly labeled, and the form should be
functional and accessible.
o Test the website across different browsers (Chrome, Firefox, Edge) to
ensure compatibility and consistent user experience.
Explanation:

e Header and Navigation: The logo is on the left, and the navigation links are on the
right, aligned using Flexbox. The header has a deep forest green background, and the
links change color on hover.

o Hero Section: The hero section uses a split-screen layout, with the provided image
on the left and a text block on the right. Flexbox is used to center the text vertically.
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« Destinations Section: This section features a grid layout displaying four key
trekking destinations, each with an image, title, and description.

o Guides Section: The section uses a three-column grid layout, where each guide's
image is displayed above their name and bio, ensuring a clean and organized layout.
o Contact Us Section: A full-width layout is used, with a map image on the left and
a contact form on the right.

o Footer: The footer contains the company’s contact information and social media
links, styled consistently with the rest of the page.

Rubric (250 Points Total):
Task Criteria Points
Proper use of Flexbox to align the logo and navigation links;

Header Structure deep forest green background with white text. 15
Navigation Includes all required navigation links: Home, Destinations, 15
g Guides, Contact Us, with hover effects.
Hero Section Split-screen layout with a b_ackground image on the left and 20
centered text block on the right.
Destinations Section Grid layout for displaying four key destinations with images, 30

titles, and descriptions.
Two-column layout with text on the left and images of guides on

Guides Section . 25
the right.

Contact Us Section FuII-_Wldtr_] Iayogt with a map on _the left and a contact form on o5
the right, including all required fields.
Footer includes correctly formatted text content for contact

Footer . : L . : 20
details, social media links, and a copyright notice.

- Implementation of CSS transitions for hover effects on

CSS Transitions A . : . 20
navigation, images, and buttons, enhancing user interaction.

Responsive Design Web3|te_|s fully responsive an_d adapts correctly to different 30
screen sizes using media queries.

Code Quality _Clean, V\_/ell-organlzed, and commented code with proper 20
indentation and no unnecessary redundancy.

- All images have alt text, form fields are labeled, and the site

Accessibility s 15
adheres to accessibility standards.

Cross-Browser Website displays and functions correctly in multiple browsers 20

Compatibility (Chrome, Firefox, Edge).

Creativity and The overall design is cohesive, visually appealing, and 20

Design effectively communicates the theme of adventure trekking.

Total 250

index.html source (competitor source may vary)

<IDOCTYPE html|>
<html lang="en">
<head>
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<meta charset="UTF-8">
<meta name="viewport" content="width=device-width, initial-scale=1.0">
<meta name="description"” content="Adventure Trekking Co. offers expert-led trekking
expeditions to breathtaking destinations around the world.">
<title>Adventure Trekking Co.</title>
<link rel="stylesheet™ href="styles.css">
</head>
<body>
<header>
<div class="container">
<img src="images/trekking-logo.png" alt="Adventure Trekking Co. Logo" id="logo">
<nav>
<ul>
<li><a href="#home">Home</a></li>
<li><a href="#destinations">Destinations</a></li>
<li><a href="#guides">Guides</a></li>
<li><a href="#contact">Contact Us</a></li>
</ul>
</nav>
</div>
</header>

<div id="hero" class="split-screen">
<div class="hero-image" style="background-image: url(‘images/hero-
trekking.jpg");"></div>
<div class="hero-text">
<h1>Explore the World on Foot</h1>
<p>Join our expert-led treks to discover nature's most stunning landscapes.</p>
</div>
</div>

<main>
<section id="destinations" class="content-section">
<h2>QOur Destinations</h2>
<div class="destinations-grid">
<div class="destination">
<img src="images/himalayas.jpg" alt="Himalayas Trekking Image"
class="destination-image">
<div class="destination-details">
<h3>Himalayas</h3>
<p>Experience the majesty of the world's highest peaks with our guided treks
through the Himalayas. Perfect for both novice and experienced trekkers.</p>
</div>
</div>
<div class="destination">
<img src="images/andes.jpg" alt="Andes Trekking Image" class="destination-
image">
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<div class="destination-details">
<h3>Andes</h3>
<p>Journey through the ancient trails of the Andes, where every step reveals
breathtaking vistas and a deep cultural history.</p>
</div>
</div>
<div class="destination">
<img src="images/rockies.jpg" alt="Rockies Trekking Image" class="destination-
image">
<div class="destination-details">
<h3>Rockies</h3>
<p>Explore the rugged beauty of the Rockies, with diverse trails that offer
something for every adventurer.</p>
</div>
</div>
<div class="destination">
<img src="images/alps.jpg" alt="Alps Trekking Image" class="destination-image">
<div class="destination-details">
<h3>Alps</h3>
<p>Discover the stunning Alpine landscapes, where pristine nature meets
challenging and rewarding trekking routes.</p>
</div>
</div>
</div>
</section>

<section id="guides" class="content-section">
<h2>Meet Our Guides</h2>
<p>Our experienced guides are the heart of Adventure Trekking Co. They bring a wealth
of knowledge, ensuring your trek is safe, enjoyable, and unforgettable. With backgrounds in
mountaineering, wilderness survival, and first aid, our guides are equipped to lead you through
any terrain.</p>
<div class="guides-grid">
<div class="guide-item">
<img src="images/guidel.jpg" alt="Guide 1 Image" class="guide-image">
<h3>John Doe</h3>
<p>Mountaineering Expert with over 15 years of experience leading expeditions in
the Himalayas and the Alps. John's deep understanding of high-altitude trekking makes him an
invaluable leader on challenging trails.</p>
</div>
<div class="guide-item">
<img src="images/guide2.jpg" alt="Guide 2 Image" class="guide-image">
<h3>Jane Smith</h3>
<p>Wilderness Survival Specialist with extensive knowledge in navigating and
surviving in remote environments. Jane has led treks through the Andes and Rockies, ensuring
every participant is well-prepared and safe.</p>
</div>
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<div class="guide-item">
<img src="images/guide3.jpg" alt="Guide 3 Image" class="guide-image">
<h3>Sam Lee</h3>
<p>First Aid Trainer with a background in emergency response and health services.
Sam is dedicated to ensuring the well-being of all trekkers, providing crucial support on every
expedition.</p>
</div>
</div>
</section>

<section id="contact" class="content-section">
<h2>Contact Us</h2>
<div class="contact-grid">
<div class="map-image">
<img src="images/map.png" alt="Map Image">
</div>
<div>
<h3>Get in Touch</h3>
<p>Ready to plan your next adventure? Reach out to us for more information on our
treks, guides, and available dates.</p>
<form>
<label for="name">Name:</label>
<input type="text" id="name" name="name" required><br /><br />
<label for="email">Email:</label>
<input type="email" id="email" name="email" required><br /><br />
<label for="message">Message:</label>
<textarea id="message" name="message" required></textarea><br /><br />
<button type="submit">Send Message</button>
</form>
</div>
</div>
</section>
</main>

<footer>
<div class="footer-content">
<p>Adventure Trekking Co. | 789 Mountain Path, Explorer City, Earth | Phone: (123)
456-7890 | Email: info@adventuretrekking.com</p>
<p>Follow us on Facebook, Instagram, YouTube.
</p>
<p>&copy; 2024 Adventure Trekking Co. All rights reserved.</p>
</div>
<[footer>
</body>
</html>
[* styles.css */
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body {
font-family: 'Roboto’, sans-serif;
line-height: 1.6;
margin: 0;
padding: O;
background-color: #f4f4f4;
color: #333;

¥

.container {
display: flex;
justify-content: space-between;
align-items: center;
padding: 0 2rem;
}

header {
background-color: #2F4F4F;
color: white;
padding: 1rem O;

}

#logo {
width: 150px;
}

nav ul {
list-style-type: none;
padding: O;
margin: 0;
display: flex;
gap: 20px;
}

nav ul li {
display: inline;
}

nav ul lia {
color: white;
text-decoration: none;
font-weight: bold;
transition: color 0.3s;

¥

nav ul li a:hover {
color: #ddd;

@ 2025 Business Professionals of America BUSINESS
PROFESSIONALS
of AMERICA
Giving Purpose to Potential



FUNDAMENTALS OF WEB DESIGN
REGIONAL KEY 2025
Page 10 of 13

ks

split-screen {
display: flex;
flex-wrap: wrap;

¥

.hero-image {
flex: 1;
min-width: 300px;
background-size: cover;
background-position: center;
height: 400px;

}

.hero-text {
flex: 1;
display: flex;
flex-direction: column;
justify-content: center;
align-items: center;
padding: 2rem;
background-color: white;
text-align: center;

by

.hero-text h1 {
font-size: 2.5rem;
color: #2FAF4F;

¥

.hero-text p {
font-size: 1.25rem;
color: #2FAFAF;

by

.content-section {

padding: 2rem;

background-color: white;

margin: lrem auto;

width: 80%;

border-radius: 8px;

box-shadow: 0 2px 10px rgba(O0, 0, 0, 0.1);
}

.destinations-grid {
display: grid,;
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grid-template-columns: repeat(auto-fill, minmax(250px, 1fr));
gap: 2rem;

ky

.destination {
text-align: center;
}

.destination-image {
width: 100%;
height: auto;
border-radius: 8px;
box-shadow: 0 2px 5px rgba(0, 0, 0, 0.1);
transition: transform 0.3s;

ks

.destination-image:hover {
transform: scale(1.05);
k

.destination-details {
padding: lrem;
}

.guides-grid {
display: grid,;
grid-template-columns: repeat(3, 1fr);
gap: 2rem;
text-align: center;

¥

.guide-item {
display: flex;
flex-direction: column;
align-items: center;

¥

.guide-image {
width: 100%;
height: auto;
border-radius: 8px;
box-shadow: 0 2px 5px rgba(0, 0, 0, 0.1);
margin-bottom: lrem;

¥

.contact-grid {
display: grid,;
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grid-template-columns: 1fr 1fr;
gap: 2rem;

ky

.map-image img {

width: 100%;

height: auto;

border-radius: 8px;

box-shadow: 0 2px 5px rgba(0, 0, 0, 0.1);
}

footer {
background-color: #333;
color: white;
padding: 2rem;
text-align: center;

ks

.footer-content {
display: flex;
flex-direction: column;
align-items: center;

ks

footer a {
color: #2FAFAF,;
text-decoration: none;
margin: 0 0.5rem;

by

footer a:hover {
text-decoration: underline;

by

@media (max-width: 768px) {
.split-screen {
flex-direction: column;

¥

.guides-grid {
grid-template-columns: 1fr;

¥

.contact-grid {
grid-template-columns: 1fr;

¥
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nav ul {
flex-direction: column;
align-items: center;

}

nav ul li {
margin-bottom: 10px;

}

.hero-text hl {
font-size: 2rem;

}

.hero-text p {
font-size: 1rem;
}
}
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